
Acknowledge Media helps families celebrate and preserve their 
legacies. We produce broadcast-quality documentary films, 
featuring expertly facilitated conversations with loved ones.

You have given us a 
gift that is treasured 
by our family and 
will be handed down 
through the 
generations.”

“
- Miriam Gerstenblith

A gift for your parents and grandparents
With a Legacy Film from Acknowledge Media, we are
inviting loved ones to celebrate life’s journey. We are
letting parents and grandparents know that their stories
matter, while gaining the knowledge that their voices will
have resonance long after they’re gone.

A gift for yourself
Too often, we overlook that which our family will hunger 
for most when we’re gone: our stories, our insights, our 
humor, the essence of who we are. A Legacy Film 
provides the opportunity to express ourselves fully and 
know that we’ve conveyed our legacy to the future.

A treasure for your children
To know one’s legacy is to understand one’s place in the
world. By recording the stories and history of your family,
you can build a critical bridge, linking the past to future
generations and giving your children and grandchildren
a stronger sense of self.



The Process

● We meet with clients in person, in a comfortable setting to discuss 
the scope of the project, its goals, and potential boundaries.

● We walk interviewees through a detailed questionnaire, exploring 
the WHATs, WHENs, and WHEREs of their journey. Topics
explored during this session include:

Parents, siblings, and ancestry  ◆ Education and training
Careers  ◆ Military service  ◆ Passions, hobbies, and interests
Spouse(s)/Partners  ◆ Friends  ◆ Children and grandchildren

Religion, spirituality, and beliefs  ◆ Dreams for the future

● During this 2-3 hour session, we are most interested in gathering
the facts. The stories will come later.

● Based on these conversations our team develops a detailed set of
questions that serve as a guide for the taped conversation.

● Clients select photographs, mementos, and music that they would 
like incorporated in the final edit.

STEP ONE: PRE-INTERVIEW

STEP TWO: RECORDED CONVERSATION

● Interviewer and videographer arrive early to set-up equipment
(lights, two video cameras, and mics) and ensure the space is
optimized for the video shoot.

● Interviewer and interviewee enjoy an unrehearsed conversation,
filled with candor and emotion. This is when the interviewee 
shares his or her stories.

● Conversations can take anywhere from 2-4 hours. While that
might sound like a lot, it’s amazing how the time flies during these 
sessions.

This would not 
have happened 
without the skill, 
sensitivity and 
expert resources 
the Acknowledge 
Media crew 
brought to the 
table.”

- Jenny-Sayre Ramberg

“



STEP THREE: POST-PRODUCTION

● After the shoot, we use state-of-the-art movie editing software to 
produce a high-definition Legacy Film.

● Editing can be one of the most time-consuming parts of the 
process. We pore over the hours of raw digital footage to ensure 
that transitions are natural and sound quality consistent. During
this phase we may layer in personal photos, home movies, b-roll
footage, stock photography, music, and other elements,
depending on the film package.

● We create a custom showcase website so that clients can easily 
share their  Legacy Film with friends and family. The website 
points to a password-protected page on Vimeo.com where our
films are hosted. We also provide back-up files to clients on SD-
card for safe keeping. DVDs can be made for an extra fee.

● Post-production takes roughly 10-12 weeks.

Defining the Scope
● Depending on the project scope and objectives, clients can 

choose from one of three movie packages. Each package is
centered around our broadcast quality interviews that celebrate 
legacy and bring family history to life. Request our 2018 Packages
& Pricing sheet by phone or online (contact information below).

● Our experience and defined process allow us to offer clients a 
menu of fixed prices from the outset. These are not estimates!

● Some of the factors that will determine the right movie package 
and the final cost are as follows:

o Number of subjects: Is this for an individual or a couple?
o Multi-media: Will the final film incorporate 30 or 300 photos? 

How about old footage? Will we need to convert older pictures 
and movies into digital formats? 

o Additional filming: Will there be any additional video shooting 
involved?

o Additional edits: Will we create a 5- to 10-minute version of the 
long movie to share with family and friends?- Eric Levenson

My parents were 
touched, 
speechless … 
humbled after the 
experience. To 
have these stories 
preserved in this 
manner is 
priceless.” 

“
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We bring a unique mix of expertise in communications, 
marketing, documentary filmmaking and video production.  

Rich Polt / Founder, Producer

Rich helps institutions and families celebrate and 
preserve their legacies as a film producer, 
interviewer, communicator, and speaker. 
Between 2003 and 2015 he built two P.R. 
agencies, Louder Than Words and Communicate 
Good, specializing in work with nonprofits, 
private foundations, and social enterprises to 
help them tell their stories and gain visibility.

Maranda Kosten / Associate Producer

Maranda is a director, producer, performer, and 
teaching artist working in film and theater. Recent 
directing credits include The Pajama 
Game and Urinetown. She is currently producing 
a documentary focused on end of life issues in 
the United States, and ‘Til Death, a series being 
created for broadcast television.

Jordan Freeman / Editor

Jordan is lead editor at Acknowledge Media. 
Based in Los Angeles, CA, Jordan is an 
accomplished documentarian, editor, and 
cinematographer, having spent years 
documenting the unfolding controversies 
surrounding coal mining throughout Appalachia. 

Daniel Helfer / Videographer

Daniel is lead videographer at Acknowledge 
Media. In addition to this work, he is currently 
pursuing his M.F.A. in Filmmaking from the 
Maryland Institute College of Art. His previous 
positions include in-house editor at Catholic 
Relief Services and executive producer at the 
educational a/v publisher, Now You Know Media. 




